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WP2 dissemination events in Russia as (participatory action) research 

In frames of MYPLACE project implementation as part of the collaboration with non-academic 

partners aimed to investigate the family history processes and techniques of the memory transition 

between generations, Scientific-Research Centre “Region” developed a creative space applying an 

unusual approach. During the last two years we were collaborating with the State Museum of 

Political History of Russia (Saint-Petersburg) conduction on its public exhibition spaces seminars, 

expert and narrative interviews, focus groups, observations and, finally, theatrical disseination 

event. Museum staff members and visitors were invited to participate. In the beginning, our mutual 

goal was to define how memory spaces affect the understanding of history by contemporary youth, 

how important such places are as mediators of historical events and also what can be improved to 

attract more audience to visit the places of memory. Although our main partner during the project 

was the State Museum of Political History of Russia (SMPHR), the topic appeared to be attractive for 

several other museums and memory spaces which we were also cooperating with.  

During the briefing stage we decided to: 

- Conduct focus-groups with youth patriotic organisation’s members, NGO representatives 

and youth liberal community at the museum spaces; 

- Conduct an observation of everyday museum activity, trying to capture the reception of its 

expositions by an average visitor; 

- Conduct a survey in the museum; 

- Organize a visual performance dedicated to the topic of historical memory; 

- Make a short film about difficulties of transmission of family and national memory, based on 

intergenerational interviews we conducted in the course of MYPLACE WP2 research. 

Such a wide selection of research methodologies, qualitative and quantitative, helped us to reach 

out for a vast spectrum of possible opinions and different ways to express them by young people. 

We had been facing different evaluations of official history transmitted through the state mediators, 

such as history textbooks and historical memory places supported by government. Very often our 

respondents spoke out that such places should not only tell about the certain events but also to give 

a perspective for personal reflection and thinking of why it happened and how to make it never 

happen again.    

During the process of current collaboration we have revealed a number of features in structuring 

communication platforms in museums. First of all, the discussion and exchange of opinions with 

members of different families appeared to be very productive. Secondly, we registered a new 

impulse in understanding of the own country’s history that brought together critical evaluation of  

taken for granted, trivial issues and reflections on the personalized, intimate and divisive topics.  

Thirdly, such activity became valuable for non-academic partner, because it facilitated the 

development of the museum’s educational programme and enhanced its media appeal.   
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Using the visual and creative approach we wanted to personilise the voice of our respondents. They 

were talking about difficult, vulnerable, glorious, happy moments of their families, how exactly their 

family history is being transferred from generation to generation and how it is being interpreted, 

how it forms the family’s everyday life and the viewpoint on the history of the State. 

  

Visual performance Theatre.Doc and producing a short film ‘Voice/over/Research’ 

 A unique idea was developed during the brainstorming on one of MYPLACE conference meetings. 

Conceptually, we were looking forward to merge visual formats of historical memory retranslation, 

in order to build up a viewers’ interest in several important aspects simultaneously, such as 

importance of speaking and understanding inside the events of the past from the family perspective; 

the role of academic researcher in the frames of in-depth multidimensional scientific project; 

peculiarities of intergenerational transmission of historical memories; and attraction of new 

audiences to places of memory in the country. The concept has been built up on the gaining 

popularity format – Theatre.Doc, where superimposition of theatrical performance and (in our case) 

qualitative sociological research data is implied. We gathered all researchers who took part in 

collecting the intergenerational interview data in both fieldwork locations (Viborg and Kupchino, St. 

Petersburg) in Russia, and asked them to read out loud the most favorite quotations from these 

interviews. The principle of choice was a personal decision: some were touched by the certain 

narrative, some had own reflection, personal association with own family stories, some recalled 

respondents to be the most colorful ones.  Reading out the excerpts from the interviews, 

researchers have given voice to previously mute family histories. Performance was conducted during 

open hours of the museum, for four hours and every random visitor had opportunity to listen to 

and/or indulge themselves into discussion with a performer. The importance of such event, even 

taking into account its local nature appeared to be high. The reason for that is that many of the 

stories we got from the interviews are silenced, kept away, deform in the course of 

intergenerational transmission. The emphasis and meanings that were important older generations 

became less meaningful and important for the younger members of family.  Provisionally it might be 

concluded that the most hurtful moments of the past (from the personal perspective) were indeed 

silenced. Younger generations build their own knowledge using factual accounts of history, but the 

perception of personal experiences of those events they construct on their own. The research 

revealed difficulties in structuring family memory transmission that is characterized by existence of 

invisible barrier that prevents so many important memories from being passed to younger 

generation. It can be explained by the fear of misunderstanding or misjudging the context of past 

events by younger generations.  

Presentation at the museum was filmed on camera for further broadcasting in the museum. 

However, it seemed to us that the film alone was not enough for making clear the main research 

finding: family history is transmitted with difficulties. Bringing in a visual richness to our project, we 

have visited three other memorable places of the Soviet history and directed a short film about 

historical memory there. Many museums were interested in taking part in this project, but we chose 

to film in those that are, in our opinion, reflecting the atmosphere of different periods of the Soviet 

era: The Museum of Blockade of Leningrad, the World Ocean Museum (The Icebreaker “Krasin”), 
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and The Museum of Soviet Slot Machines. In this part of the film (that was a result of two weeks 

work on the sights) undergraduate and graduate students of the Higher School of Economics in St. 

Petersburg took part. The aim of this part of the project was to complement the story of historical 

memory told by researchers with visual images. We also wanted to position the historical narratives 

within the perspective of everyday life of an ‘average person’. Another objective was to show how 

one perceives the family and the state. The film should show that the past is made sense not only 

through the family memories but also through sensorial experiences of such modern city as St. 

Petersburg.  To achieve this we have to account to nostalgia and memories about past generations’ 

way of living, their feelings and aspirations as they were expressed in words of our respondents 

voiced by the young actors in the film.  

As a result, 15-minute length film was shown at the MYPLACE final conference in Dubrovnik on 5 

March 2015. The film was also uploaded to the social networks (VK) and video-hosting services 

(Youtube, Vimeo). The film has been shown on exhibition platforms of museums that participated in 

the project. Finally, we conducted two focus groups / discussions with members of the youth of 

historical and patriotic organizations on the topic ‘How the country and people history can be 

transmitted within one family’ using the visual results of the dissemination event discussed above as 

a key reference point. 

 

Future application of the project and main achievements. 

Firstly, it is important to note that idea to cooperate with non-academic partners have shown a great 

potential. Developing various forms of partnership, we discovered a unique format for effective 

combination of art and research that might inspire future collaborations between social researchers 

and cultural institutions, such as museums. Secondly, the use of the museum grounds provides 

opportunity to make bigger impact of social research beyond academia since museums are more 

open to a wider audience. This kind of research and dissemination of its finding in collaboration with 

museums provide sociologists with access to and opportunity to speak directly to and with young 

people. Thirdly, a positive feedback to our approach of visual representation from both participants 

and the research community encouraged us to develop further this format of cooperation with non-

academic partners. In the near future, our Center will begin to film a full-length docufiction 

dedicated to the historical memory and the nuances of its transmission within the family. 

Intergenerational interviews taken within the framework of the project MYPLACE will become the 

basis for scenario, filming will take place in the museums of the Soviet era, and the geography of the 

filming will be expanded beyond the Leningrad region. 

 

 


